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Instagram is a platform that contains a lot of information about various things, 
for example personal activities, vlogs, photos and locations, which later on the 
Instagram message will have an impact on teenagers' habit of self-disclosure, this 
is because the services or facilities provided by Instagram make it easier for 
teenagers to do so. Self disclosure. The formulation of the problem in this study is 
to answer questions about the influence of Instagram message exposure on Self-
disclosure in students of Communication Science, University of Muhammadiyah 
Malang, class of 2015.  
The theory used is message exposure by Ardianto et al. (2007) which is 
measured through 3 dimensions (frequency, duration and attention) and the theory 
of Culbert et al. in Gainau (2009) states that self-disclosure is measured through 5 
dimensions, namely accuracy, motivation, intensity, depth and breadth. The 
research method used is explanative with a quantitative approach, the research 
respondents were 110 active students of communication science at the University 
of Muhammadiyah Malang in 2015. The sampling technique used simple random 
sampling and analyzed with simple regression. 
The results showed that there was a positive or unidirectional and significant 
influence of exposure to Instagram messages on self-disclosure of students of 
Communication Science, University of Muhammadiyah Malang, class of 2015, so 
that if exposure to Instagram messages was higher, it would cause self-disclosure 
to be higher. In fact, if the exposure to Instagram messages is getting lower, it will 
also lead to lower self-disclosure. 




1st Advisor  2nd Advisor 













LEMBAR PERSETUJUAN SKRIPSI ........................................................................iv 
LEMBAR PENGESAHAN ........................................................................................... v 
LEMBAR PENGESAHAN ..........................................................................................vi 
PERNYATAAN ORISINALITAS ..............................................................................vii 
KATA PENGANTAR ............................................................................................... viii 
ABSTRAK ..................................................................................................................... x 
ABSTRACT .................................................................................................................xi 
DAFTAR ISI ...............................................................................................................xii 
DAFTAR TABEL ....................................................................................................... xv 
DAFTAR GAMBAR .................................................................................................. xvi 
DAFTAR LAMPIRAN ............................................................................................. xvii 
BAB I 
PENDAHULUAN.......................................................................................................... 1 
1.1 Latar Belakang ................................................................................ 1 
1.2 Rumusan Masalah ........................................................................... 5 
1.3 Tujuan Penelitian............................................................................. 5 
1.4 Manfaat Peneliitian.......................................................................... 6 
BAB II 
TINJAUAN PUSTAKA ................................................................................................ 7 
2.1 Media Sosial .................................................................................... 7 
2.1.1 Media Sosial sebagai Media Baru ........................................... 7 
2.1.2 Instagram sebagai Media Komunikasi .................................... 9 
2.1.3 Teknologi Informasi ............................................................. 11 
2.1.4 Media Online ....................................................................... 12 
2.1.5 Terpaan Pesan pada Media Sosial ......................................... 13 
2.2 Keterbukaan Diri (Self disclosure) ................................................. 16 
2.2.1 Definisi Keterbukaan Diri (Self disclosure) .......................... 16 
2.2.2 Dimensi Keterbukaan Diri .................................................... 17 
2.2.3 Jenis-jenis Keterbukaan Diri (Self disclosure) ....................... 19 
2.2.4 Psikologi Kepribadian .......................................................... 20 
2.3 Model Efek Pesan dalam Komunikasi ........................................... 22 







2.4.1 Keterbukaan diri (self-disclosure) di media sosial (Studi 
Korelasi Aktivitas Menggunakan Media Sosial Instagram 
dengan Keterbukaan Diri (Self disclosure) pada Anggota 
Kesatuan Aksi Mahasiswa Muslim Indonesia Shollahuddin Al- 
Ayyubi UNS (Sari dan  Muktiyo, 2018) ............................... 24 
2.4.2 Self-Disclosure On Online Social Networks: Motives, Context 
Feature, And Media Capabilities  (Yang dan  Tan, 2012) ..... 26 
2.4.3 Hubungan kesepian dan pengungkapan diri di instagram pada 
Dewasa yang belum menikah (Anggraeni dan Zulfiana, 2018)
 27 
2.5 Kerangka Pikir Penelitian .............................................................. 28 
BAB III 
METODE PENELITIAN............................................................................................ 30 
3.1 Jenis dan Metode Penelitian........................................................... 30 
3.1.1 Jenis Penelitian ..................................................................... 30 
3.1.2 Metode Penelitian ................................................................. 30 
3.2 Populasi dan Sampel...................................................................... 31 
3.2.1 Populasi ................................................................................ 31 
3.2.2 Sampel ................................................................................. 32 
3.3 Definisi Konseptual dan Definisi Operasional ............................... 33 
3.3.1 Definisi Konseptual .............................................................. 33 
3.3.2 Definisi Operasional ............................................................. 37 
3.4 Teknik Pengumpulan Data............................................................. 40 
3.5 Instrumen Penelitian ...................................................................... 40 
3.5.1 Uji Validitas Instrumen ........................................................ 40 
3.5.2 Uji Reliabilitas Instrumen ..................................................... 41 
3.6 Teknik Analisis Data ..................................................................... 42 
3.6.1 Uji Hipotesis Simultan (Uji F) .............................................. 42 
3.6.2 Analisis Regresi Sederhana .................................................. 43 
BAB IV 
GAMBARAN OBJEK PENELITIAN ........................................................................ 44 
4.1 Keterbukaan Diri pada Mahasiswa ................................................ 44 
4.2 Gambaran Umum Responden dalam Menggunakan  Platform 
Instagram ...................................................................................... 47 
4.2.1 Jenis Kelamin ....................................................................... 47 
4.2.2 Usia ...................................................................................... 48 
BAB V 







5.1 Hasil Variabel Pengamatan ............................................................ 49 
5.1.1 Variabel Terpaan Instagram (X) ............................................ 50 
5.1.2 Variabel Self Disclosure (Y) ................................................. 52 
5.2 Uji Istrumen .................................................................................. 57 
5.2.1 Uji Validitas ......................................................................... 57 
5.2.1 Uji Reliabilitas ...................................................................... 59 
5.3 Uji Asumsi Klasik ......................................................................... 60 
5.2.1 Uji Normalitas ...................................................................... 60 
5.2.2 Uji Heteroskedastisitas.......................................................... 61 
5.4 Analisis Regresi Sederhana ........................................................... 62 
5.4.1 Uji Hipotesis ......................................................................... 62 
5.5 Pengaruh Terpaan Instagram (X) terhadap Self disclosure (Y) ....... 63 
BAB VI 
PENUTUP ................................................................................................................... 68 
6.1 Kesimpulan ................................................................................... 68 
6.2 Saran 68 
6.2.1 Saran Akademik ................................................................... 68 
6.2.2 Saran Praktis ......................................................................... 69 
DAFTAR PUSTAKA .................................................................................................. 70 














Tabel 2.1 Tipologi Dampak Teknologi Komunikasi ........................................... 12 
Tabel 3.1 Definisi Operasional Variabel ............................................................. 38 
Tabel 5.1 Interval Variabel Penelitian ................................................................ 49 
Tabel 5.2 Variabel Terpaan Instagram (X) ......................................................... 50 
Tabel 5.3 Variabel Self Disclosure (Y) ............................................................... 52 
Tabel 5.4 Hasil Uji Validitas Instrumen ............................................................. 57 
Tabel 5.5 Hasil Uji Reliabilitas Instrumen .......................................................... 59 
Tabel 5.6 Hasil Uji Normalitas ........................................................................... 61 
Tabel 5.7 Hasil Uji Heteroskedastisitas .............................................................. 62 










Gambar 1.1 Rentang Usia Pengguna Instagram .................................................... 3 
Gambar 2.1 Kerangka Pikir Penelitian ............................................................... 28 
Gambar 3.1 Kerangka Konseptual ...................................................................... 36 
Gambar 4.1 Membagikan lokasi atau tempat di Instagram .................................. 45 
Gambar 4.2 Unggahan Video Komedi ................................................................ 46 
Gambar 4.3 Unggahan Aktivitas Pribadi ............................................................ 47 
Gambar 4.8 Gambaran Umum berdasarkan Jenis Kelamin ................................. 47 











Lampiran 1. Angket Pra-riset ............................................................................. 72 
Lampiran 2. Angket Penelitian ........................................................................... 73 
Lampiran 3. Tabulasi Data ................................................................................. 77 
Lampiran 4. Uji Instrumen ................................................................................. 84 
Lampiran 5. Uji Asumsi Klasik .......................................................................... 90 
Lampiran 6. Analisis Regresi Sederhana ............................................................ 91 
 











   
DAFTAR PUSTAKA 
Agoeng Nugroho. 2010. Teknologi Komunikasi. Graha Ilmu: Yogyakarta  
Aljawiy dan Muklason. 2011. Jejaring Sosial Dan Dampak Bagi Penggunanya. 
Teknologi: Jurnal Ilmiah Sistem Informasi Vol 1, No 1 (2011): Januari-
Juni 
Ardianto, Komala dan Karlinah. 2007. Komunikasi Massa : Suatu Pengantar. 
Simbiosa Rekatama Media: Bandung 
Budyatna & Ganiem. 2011. Teori Komunikasi Antar Pribadi. Jakarta: Prenada 
Media Group 
Bungin, B. 2010. Metodologi Penelitian Kuantitatif Komunikasi, Ekonomi dan 
Kebijakan Publik serta Ilmu-Ilmu Sosial Lainnya. Kencana: Jakarta 
Culbert, S.A. 1968. The interpersonal proses of Self disclosure : it takes two to see 
one. New York: Renaisance Editons. 
Devito J, 2013, Interpersonal Messages, In: Karon B (eds). The 
InterpersonalCommunication Book. 13th edn, Pearson Education. Inc. 
USA 
Gainau, M.B. 2009. Keterbukaan diri (self-disclosure) siswa dalam perspektif 
budaya dan implikasinya bagi konseling. Jurnal ilmiah Widya Warta, vol 
33, No. 1. 
Ghozali I. 2014. Aplikasi Analisis Multivariate Dengan Program SPSS. Semarang 
: Badan Penerbit Universitas Diponegoro 
Hanson, Ralph. 2019. Mass Communication living in a media world. California : 
SAGE Publications, Inc. 
Hardani, Auliya, NH., Andriani, H.,  Fardani, RA.,  Ustiawaty, J.,  Utami, EF., 
Sukmana, D dan Istiqomah, R. 2020. Metode Penelitian Kuantitatif dan 
Kualitatif. Yogyakarta : CV. Pustaka Ilmu 
Hayumi, N. Z. 2014. Penggunaan Instagram Sebagai Bentuk Eksistensi Diri. 
Depok. Universitas Indonesia. 
Liliweri. 2011. Komunikasi Serba Ada Serba Makna. Jakarta : Prenada Media 
Group. 
Lu Yang dan  Bernard C.Y. Tan. 2012. Self-disclosure on online social networks: 
Motives, context feature, and media Capabilities. Thirty Third 
International Conference on Information Systems, Orlando 
Masaviru M, 2016, Self-Disclosure: Theories and Model Review, Journal of 







Masur, PK dan Scharkow, M. 2016. Disclosure Management on Social Network 
Sites: Individual Privacy Perceptions and User-Directed Privacy 
Strategies. Social Media + Society, Vol. 6, No, 1 : 1–13 
Masykur, I. 2016. Pengaruh terpaan media internet dan pola pergaulan terhadap 
karakter peserta didik. Tsamrah Al-Fikri 10 (2016): 103-120. 
McQuail, Denis. 2011. Teori Komunikasi Massa McQuail, Edisi 6 Buku 1. Jakarta: 
Salemba Humanika 
Miller, D., Costa, E., Haynes., N., McDonald., T., Nicolescu., R., Sinanan., J., 
Spyer, J., Venkatraman., S dan Wang, X. 2016. How the World Changed 
Social Media. London : UCL Press. 
Naslund et.al, 2014, Naturally Occuring Peer Support through Social Media: The 
Experiences of Individuals with Severe Mental Illness Using 
Youtube,Public Library of Science Journal, 9, pp. 6-7 
Nazir, M. 1988. Metodologi Penelitian. Jakarta: Ghalia Indonesia. 
Nora Anggraeni dan Uun Zulfiana. 2018. Hubungan kesepian dan pengungkapan 
diri di instagram pada Dewasa yang belum menikah. Jurnal Ilmiah 
Psikologi terapan,  Vol. 06, No.02 Agustus 2018 
Nurudin. 2012. Media Sosial Baru. Yogyakarta: Buku Litera. 
Oktarina, Yetty dan Yudi Abdullah. 2017. Komunikasi dalam Perpektif Teori dan 
Praktik. Yogyakarta: CV Budi Utama. 
Prawira PA. 2013. Psikologi Kepribadian Dengan Perspektif Baru. Ar-Ruzz Media: 
Yogyakarta   
Prihatiningsih, W. 2017. Motif Penggunaan Media Sosial Instagram di Kalangan 
Remaja. Jurnal Communication, Vol. 8, No. 1 : 51 – 65. 
Rains et.al, 2016, Self-disclosure and New Communication Technologies: 
TheImplications of Receiving Superficial Self-disclosures from 
Friends.Journal of Social and Personal Relationships, 33(1), pp. 42-61. 
Romli & Syamsul. 2012. Jurnalistik Online: Panduan Praktis Mengelola Media 
Online. Pustaka Media: Bandung 
Sari MP dan  Muktiyo W. 2018. Keterbukaan Diri (Self-Disclosure) Di Media 
Sosial (Studi Korelasi Aktivitas Menggunakan Media Sosial Instagram 
Dengan Keterbukaan Diri (Self disclosure) Pada Anggota Kesatuan Aksi 
Mahasiswa Muslim Indonesia Shollahuddin Al- Ayyubi UNS) . UNS-
FISIPOL Jur. Ilmu Komunikasi-D0214056-2018 
Sears. 2011. Psikologi Sosial edisi ke-4. Jakarta: Erlangga 
Solimun, MS., Fernandes, AAR dan Nurjannah. 2017. Metode Statistika 
Multivariat : Pemodelan Persamaan Struktural (SEM) Pendekatan 
WarpPLS. Malang : UB Press. 
Sosiawan EA, 2011, Fungsi Pengungkapan Diri, In: Helda (eds), Pengungkapan 







Sugiyono. 2015. Metode Penelitian Pendidikan. Bandung: Alfabeta 
Ting et.al, 2015, Beliefs about the Use of Instagram: an Exploratory Study, 
















































SKRIPSI/TESIS/DISERTASI DENGAN JUDUL:*) 
 
 
PENGARUH TERPAAN INSTAGRAM TERHADAP SELF DISCLOSURE  
(Studi pada Mahasiswa Aktif Ilmu Komunikasi Universitas Muhammadiyah 




Nama : Safa Nisrina 









Malang, 08 Januari 2021 
 
 




Nurudin, S.sos., M.Si.            Dr. Budi Suprapto, M.Si., Ph.D.  
NIP 10397060341            NIP 10387090041 
 
(*) Coret yang tidak perlu
 
 
 
 
 
 
 
 
